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Section 1: Fundamentals of Rural Livelihoods

e Defining what a rural livelihood is and what roles are included.
e Understanding the necessity and importance of the agricultural industry nationally and
internationally.
e Examining internal and external influences within the industry and how these impact
agricultural workers.
e What society functions and processes are intertwined within the agricultural industry.
e |dentify challenges commonly faced by rural communities and how social platforms

grant possible solutions.

Section 2: Community Engagement

e Exploring how community engagement can improve rural livelihoods.

¢ Describing the 3 C’s of community engagement and their purpose - collaboration,
consultation and communication.

e Open and honest communication to generate understanding and empathy from
stakeholders.
¢ Raising awareness on issues within the industry and presenting solutions.

e The importance of educating community members and including them in the

agricultural conversation.

Section 3: Social Platforms

» Evaluating the use of social platforms for fostering economic empowerment in rural



communities.

e Engaging with other rural communities on social platforms to form beneficial
relationships.

e Utilising social platforms as a method of advertisement and promotion.
e Prioritising income diversification - online stores and sponsorships.

e |dentifying rural value chains and how to incorporate these into organisational
processes.

Section 4: Sustainable Livelihood

e Assessing livelihood assets and vulnerabilities within rural communities.
e Aligning sustainable practices with resilience and adaptation.

» Utilising social platforms to increase sustainable practices by collaborating with
communities and other rural organisations.

e Exploring various methods and techniques of increasing sustainable practices.

Section 5: Stakeholder Engagement

e The vitality of actively engaging with stakeholders.
e |dentifying the different stakeholders within the rural organisation.

e Understanding how collaboration can drastically improve rural functions and leads to
income diversification.

 Building relationships and establishing partnerships among government agencies,
NGOs and local communities.

» Create goals and objectives and detail them within action plans.
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Effective Strategies For Targeting Your Social Media Audience

Identify your target audience, analyse their preferences, and create tailored marketing plans

.for successful social media campaigns

YouTube Video

https://www.youtube.com/embed/LwBdg0JFSaE?si=oug926jZEnJHKPPT
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