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Section 1: The Basics of Data & Sampling

* How to use data to grow your business.

e Speaking with stakeholders and partners.

» Recognising which data types will best reflect your business.
A dictionary of analytical terms.

¢ Basic statistical models.

Section 2: Finding Reputable Data Sources

» Finding your data sources.
 Qualitative vs. quantitative data. What the figures can tell you.
 Discussing sample sizes.

» Recognising incorrect data sets.

Section 3: Baseline Statistics & What They Mean

* Creating a multi-dimensional vision.
* Trending analysis.

» Box and Whisker charts.

* Periodic vs. non-periodic data.

* |nverse transformation.

Section 4: Benchmarking & Data Comparison

e Creating a dynamic range and amplitude resolution.
e Comparative data and what this tells you about the future.
* Pivot tables and V-lookups.

e Customer segmentation to aid marketing.



e Competitor evaluation.

e Comparing the past to the present to create the future.

Section 5: Frequency of Data Gathering & Graph Creation

e How often should you check for changes in trends?
» Looking at correlations to draw conclusions.

» Problems with data types.

 Percentile analysis.

 Histograms.

 Pareto Analysis.

e Cumulative percentage analysis.

e The law of diminishing return.

Section 6: Data Presentation

e Exponential curves and polynominal curves.
 Finding a display platform.
» PowerBi tools.
 Analysis of variance (ANOVA).
e Macros and spreadsheets.
* Highlighting risks and overcoming negativity.
 Applications to support your data.
» Hypothesising and moving forward.
» Monitoring and retesting data to discover the effects of change and

development.
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The Impact of Data Science on Informed Business Decisions

Embark on a journey through the transformative landscape of data science, uncovering its
pivotal role in shaping informed business decisions. From predictive analytics to ethical
considerations, explore the challenges and benefits that organisations encounter in

.harnessing the power of data for strategic advantage

YouTube Video

https://www.youtube.com/embed/Zzy ycnzrZ0?si=3sOu8fleYafZsimy
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