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Section 1: Introduction to Strategic Digital Marketing

e Overview of digital marketing
e Importance of strategic planning
» Key components of a digital marketing strategy

Section 2: Digital Marketing Channels

e Social media marketing

 Platforms and their uses

¢ Creating engaging content

e Social media advertising

e Search Engine Optimisation (SEO)

e On-page and off-page SEO techniques
e Keyword research and optimisation

e Tracking and analysing SEO performance
e Pay-Per-Click (PPC) Advertising

e Understanding PPC campaigns

¢ Setting up and managing PPC ads

e Analysing PPC performance metrics

e Email Marketing

» Crafting effective email campaigns

e List segmentation and personalisation

e Measuring Email Marketing Success

Section 3: Data-Driven Decision Making



e Importance of data in digital marketing
e Tools and techniques for data collection and analysis
e Interpreting digital marketing metrics

e Making informed marketing decisions based on data

Section 4: Enhancing Customer Engagement

e Understanding customer behaviour
¢ Personalisation and customer segmentation
¢ Creating a seamless customer journey

e Utilising customer feedback for improvement

Section 5: Staying Ahead of Digital Trends

e Current trends and future predictions in digital marketing
¢ Innovations in digital tools and technologies
e Adapting to changes in the digital landscape
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The Future of Marketing: Strategies for Thriving in 2024

In 2024, marketing is pivotal for businesses, driven by technology, data, and ethics.
Adapting to tech advancements, leveraging data for personalization, and embracing social
responsibility are key. Marketers navigate a competitive landscape, prioritize customer

.experience, and innovate for growth, ensuring success in the dynamic marketplace
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