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Section 1: Foundations of Conversion Rate Optimisation

.What CRO really means and how it drives revenue growth e
.Understanding user psychology and behaviour models e

.Key CRO metrics: conversion, bounce rate, engagement, and LTV e
.The testing mindset: from intuition to data-driven validation e

Section 2: Experimentation Frameworks and Testing Design

.Building an experimentation culture within organisations e

A/B testing vs. multivariate testing vs. split URL testing e
.Designing controlled experiments and hypothesis formulation e
.Understanding statistical significance and test duration e

Avoiding common experimentation pitfalls and biases e

Section 3: Data Analytics and Behavioural Insights

.(Leveraging web analytics and heatmaps (Google Analytics, Hotjar, Mixpanel e
.Funnel and cohort analysis for identifying optimisation opportunities e
.Segmenting user behaviour across devices and channels e

.Translating quantitative and qualitative data into actionable insights e



Section 4: UX Optimisation and Personalisation Strategies

.The intersection of UX design and CRO e

.Applying design thinking to enhance conversion e

.Using Al tools for predictive personalisation and dynamic content

.Case studies: redesigning landing pages for maximum conversion

Section 5: Scaling Experimentation and Reporting Results

.Building cross-functional collaboration between teams

Automating experimentation workflows and reporting

.Interpreting and communicating test outcomes to stakeholders

.Creating a continuous testing roadmap for sustainable growth
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Top eCommerce Skills in Demand in the UK for 2025

Discover the most in-demand eCommerce skills in the UK for 2025, from marketing to Al.
.Learn key roles, certifications, and career paths to stay ahead
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