= 2O

L7 vl = =Y

—— |

l ‘ I Al I

23 Gally dgbaial!

a5 idaall
ar :aallf

INDOL - 144 :u,6SI1 35S

ol Gua

tle ool S, Liall o sSew 8)sull sia alad] uie

o Jssidll g ledl iiminne SISl o A8 3y suu o liail il Sydidg 5y b,

o Gsull OlSuoliny biill jlawl e 5i5all Lpugi Il Jol gall (g,

o e Jelatlls s latll daall 1 Jsan sl ad 3 suitll ity ool gof alasiul.
o Julai Gubi PESTEL G sul! olalaily sull.

o ayllady dalinall Olaial po odle lall 5,1]s edanll go lidall 3432,


http://holistiquetraining.com/ar/course/advanced-b2b-sales-marketing-for-the-petroleum-industry-ar
http://holistiquetraining.com/ar/course/advanced-b2b-sales-marketing-for-the-petroleum-industry-ar

s sqoal!

i agllie 5, 5u00 sia

* Jooilhdelin (J G guilly wlagell Jlas (& Gadsinall

o ouliaally wbluall ¢ 5e

o ol yidiall 5 u1e

o Jloe¥l pshail Gudidiall o yoall

o Llls hitll pUad 3 S bll o Jlaed! Gy suis Slause & ol pasis

il dagia

Jorpw e Loall olidlially zloall oo ylailly Uall bl s 2ule il el yolaall o G 3o 8550l 1ia aaiisg
8550l (s sinal Glac lagh spaung Lo ccorlinsilyiwd ]y eualiall Gubail 2pasls wola gy lipw e o sS,Laall

sadlall

ujf_g.\ai (JLA-C-‘YIQ.HQ’[S‘)MI Basuiy wlare 8 ddae o)l s dondio & yan onS ) Liell 280<al1 5, gall 1ia padiw
PR eoall wlide §,l8] g ¢ ol I 53 guniil] oY) ciyaadl 3y suill olagilyiwl Je 5900l 3X 50 . J g i) &Uaﬁ
colagadl Ldlad 3y 52l §gudl OLSalipn

ol bbaaally uy Sl (s siae

Section 1: Introduction to Petroleum Sector Marketing

e Overview of the petroleum market and industry dynamics
e Key marketing principles for the petroleum sector

¢ Case studies of successful marketing campaigns



Section 2: Developing Effective Marketing Strategies

e Creating and implementing marketing strategies
* |dentifying target markets and customer segments

¢ Designing sustainable marketing campaigns

Section 3: Digital Marketing in the Petroleum Sector

e Integrating digital and traditional marketing approaches
e Using social media platforms to maximise reach

e Email marketing techniques and measuring digital impact

Section 4: Customer Relationship Management

¢ Building and maintaining strong customer relationships
e Handling complaints and feedback on social media

e Enhancing customer satisfaction and loyalty

Section 5: Market Analysis and Pricing Strategies

e Understanding oil pricing mechanisms
e Using PESTEL analysis to forecast market trends

e Managing price changes and associated risks

Section 6: Sales Techniques and Negotiation Skills

» Effective sales techniques for B2B transactions
e Negotiation strategies for better deals

» Value proposition and spot-selling of oil and gas
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Mastering B2B Marketing: Essential Strategies For Business Success

Discover the fundamentals of B2B marketing and unlock success in business-to-business
relationships. Learn the key differences between B2B and B2C marketing, explore effective
strategies such as content marketing and account-based marketing, and harness the power

of data-driven insights. Master the art of building strong relationships and positioning your
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