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ADVANCED GLOBAL DISTRIBUTION
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Section 1: Introduction to Global Distribution Systems (GDS)

e Overview of GDS in the travel and tourism industry
e Evolution and future trends in distribution systems



e Major GDS providers and their global reach

e Key functionalities of GDS platforms

Section 2: Fare Structures and Types

¢ Understanding fare construction principles
e Fare types: published, private, and negotiated fares
e International and domestic fare calculation

» Rules and regulations governing fare application

Section 3: Ticketing Essentials

* Basics of ticket issuance: e-tickets, paper tickets, and virtual interline
e Understanding ticketing time limits and penalties
e Managing booking changes: reissues, refunds, and exchanges

e Automated vs. manual ticketing processes

Section 4: Advanced GDS Functions

¢ PNR management: creating, modifying, and cancelling bookings
e Seat selection, special requests, and ancillary services
e Managing multi-leg itineraries and code-share flights

e GDS integration with other travel technologies

Section 5: Case Studies and Practical Scenarios

e Real-world scenarios in fare calculation and ticketing
e Complex booking and ticketing challenges
e Industry best practices and common pitfalls

e Group activities to simulate real-time problem-solving

Section 6: Industry Trends and Technological Innovations

e The impact of NDC (New Distribution Capability) on GDS



e The role of Al and machine learning in travel distribution
¢ Future of fare management and ticketing in a digital world

e Sustainability considerations in global distribution systems
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Tourism Products: From Idea To Experience

Explore culinary tourism, virtual travel, and the psychology behind unforgettable,

transformative travel experiences
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