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:By the end of this course, participants will be able to

.Understand the causes and consequences of customer churn in the insurance sector e
.Analyze customer behavior data using Al-driven methods e

.Build predictive churn models using machine learning algorithms e

.Identify key churn indicators and customer segments at risk

.Develop retention strategies based on Al-generated insights e

.Ensure ethical use of Al in handling personal and behavioral data e

.Integrate churn prediction models into CRM and policy management systems e


http://holistiquetraining.com/ar/course/ai-in-insurance-predicting-and-preventing-customer-churn-ar

s sqoal!

i agllie 5, 5u00 sia

eMlaall SlEde Eodey O.l.a‘Lﬁl g.;_A Q.;...A.‘A';LAJI °

owelill g lid & clalall e lilial oSHl1 & preasanially olilall o o
Al siSYT Ll Shlaell g e @

-é—j\g-mﬁb JL:;.:?I (<3 uA Q.;.M'A’i.dl °
coselill Jgla S e il IS ans ill olatiall yuphaiy iloslasll L ol iS5 3,8
Adladl leaadl & Jgailly HKid Jg5uus

< ydill deagio

selas tasthyial osleis e wlulys Julais dulac Zan s olyiies elyd bosy olyialas 8,5l 1ia ety
Ll 5, oseaiss ol alaatuly pali giled osins dundsal el Dlily ole sane mo o585 Liell Josw
edaall lusd Jylsal Lydul

saalalf

Blall (e Jreall Lagdy Zuny Il Lo yublee JSGhy 5igs cuin comalill delin 8 laaill ST asT deaall 188 aa
plats &y il odlylaill alaatwl 31 ealill Sloan genial oSy oo liloadl oSAN ki g 1y, Lol 2okl <Y 55
el Esan Jud LoD el yayl SLaily elaall 50l oliwls ae say fuill 2131

ool 1l 5 3<eall lodall BLEISY o likaia¥! oIS oolyitig ool gul alosiul Koy 3y 8 5all 13a Ciiiuy
o ialee Sy 58 Liell i 28 Lwd] oAl olpn 55 aig ok laally S shall bildl Julas
AT Uty ilaall sda ekt ol Laall Jumdl Ul oy s s ool oty aiall dlas eliad o aly plasil

ol Jae e s Jlas



o) bbaadls (uyeSIl (s sine

Section 1: Understanding Customer Churn in Insurance

.Definition and types of churn: voluntary vs. involuntary e

.Why customers leave: pricing, service quality, competition, engagement e
.The business impact of churn on revenue and acquisition costs e
.Traditional vs. Al-enhanced churn prediction approaches e

.Industry examples: churn trends in life, health, and auto insurance e

Section 2: Data Collection and Exploration

.(Key data sources for churn analysis (transactional, behavioral, demographic e
.Data preparation and feature engineering for churn modeling e

.Exploratory data analysis (EDA) using Python: visualizing trends and anomalies e
.(Privacy, data security, and compliance (GDPR, HIPAA e

.Lab: EDA on insurance customer data to identify churn patterns e

Section 3: Building and Evaluating Churn Prediction Models

.Introduction to classification algorithms: logistic regression, decision trees, random forests e
.Splitting data: training, testing, and cross-validation e

.Model accuracy, precision, recall, and AUC-ROC for churn prediction e

Interpreting model outputs and identifying key churn drivers e

.Workshop: Build your own churn prediction model in Python e

Section 4: Strategies for Customer Retention

.Segmenting high-risk customers based on model predictions e

.Personalization: targeted campaigns, premium adjustments, loyalty programs e
.Automating retention workflows using CRM and Al e

Integration with customer service and sales platforms e

.Case study: Reducing churn in a mid-sized insurance company using Al insights e

Section 5: Responsible Al and Future Applications



Avoiding discrimination and bias in churn prediction

.Ensuring fairness and transparency in automated decisions

.Ethical communication of predictive results to business and customer teams

.Future trends: real-time churn monitoring, generative Al in customer support

.Final project: present a churn strategy using Al insights and business logic
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http://holistiquetraining.com/ar/course/category/التكنولوجيا
http://holistiquetraining.com/ar/course/category/الاستشارات-والخدمات
http://holistiquetraining.com/ar/course/category/الذكاء-الاصطناعي-والبيانات
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SMART CHOICES:/
OVERCOMING |
CHALLENGES IN/ "
INSURANCE DECISIONS ™

Smart Choices: Overcoming Challenges in Insurance Decisions

Choosing the right insurance involves understanding types, assessing needs, and weighing
cost-benefit. Key steps include comparing premiums, deductibles, coverage, and insurer
reliability. Avoid pitfalls like underestimating coverage or ignoring policy details. Consult

.professionals and consider future needs for optimal protection and peace of mind



https://mail.holistiquetraining.com/ar/news/smart-choices-overcoming-challenges-in-insurance-decisions
https://mail.holistiquetraining.com/ar/news/smart-choices-overcoming-challenges-in-insurance-decisions

